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Fairbank, Maslin, Maullin, Metz & Associates (FM3) recently completed a survey of 998 likely voters in the City of
San Diego – including oversamples in key City Council districts – to assess views toward prohibiting the sale of
flavored tobacco products. i The results show broad, strong and durable support for a policy to prohibit flavored
tobacco sales in the City of San Diego. Over two-thirds of voters back the policy, support that remains consistent
even after voters hear pro and con arguments. This broad support is rooted in voters’ strong desire to prevent
children from being exposed to industry marketing designed to entice them to use tobacco.
Key specific findings of the survey include:


Voters offer strong support for prohibiting the sale of all flavored tobacco products that can appeal to kids,
including fruit and candy e-cigarettes and menthol cigarettes. Sixty-eight percent of voters support the
proposal, with 57% saying they strongly support it. Only 29% oppose the proposal.
Figure 1: Support for a Proposal Prohibiting the Sale of Flavored Tobacco Products
The San Diego City Council is considering a proposal that would prohibit the sale of flavored tobacco products that can
appeal to kids, including fruit and candy flavored e-cigarettes, menthol-flavored cigarettes, and other flavored tobacco
products. Does this sound like something you would support or oppose?

12100 Wilshire Boulevard, Suite 350 | Los Angeles, CA 90025
Phone: (310) 828-1183 | Fax: (310) 453-6562

1999 Harrison St., Suite 2020 | Oakland, CA 94612
Phone: (510) 451-9521 | Fax: (510) 451-0384

Support cuts across all of the city’s major demographic groups, including:





80% of Democrats, 62% of independents and 50% of Republicans;
66% of men and 72% of women;
68% of voters under 50, 71% of voters ages 50-64, and 66% of voters age 65 and over;
70% of white voters, 68% of Latino voters, 65% of African American voters, 69% of Asian/Pacific Islander
voters, and 67% of all voters of color; and
 Majority support in every City Council district, including 66% of voters in City Council District 4, 74% in
District 5, 67% in District 7, and 70% in District 8.


Pluralities of voters across the city say they would be more likely to vote for a Councilmember who supports
this proposal. Forty-seven percent of voters say they are more likely to vote for someone who supports
prohibiting the sale of flavored tobacco, as shown in Figure 2 – a full 20 points more than the proportion who
would be less likely to back a candidate who supported the prohibition. This view cuts across the city, and is
even more prevalent in the oversampled Council districts: 57% say they are more likely in District 4, 55% are
more likely in District 5, 42% are more likely in District 7, 56% are more likely in District 8.
Figure 2: Impact of Support for the Policy on Likelihood to Vote for a Councilmember
Suppose your City Councilmember supported this proposal. Would that make you
more likely to vote for them or less likely to vote for them?
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More Likely

47%

No Difference

22%

Less Likely

27%

Don’t Know

4%

After an exchange of pro and con messaging, voter support remains consistent. As shown in Figure 3 on the
following page, after voters hear statements from supports and opponents of the policy their support remains
overwhelming: 66 percent support the proposal after hearing pros and cons, including fully 50% offering
strong support.
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Figure 3: Support After Pro and Con Messaging
Now I would like to read you some statements from supporters and opponents of this proposal. (Order randomized)
[ ] Supporters say that tobacco companies target kids with candy-flavored tobacco products – which include cotton candy,
chocolate, strawberry, and menthol flavors – using these starter products to get kids hooked on tobacco and nicotine.
Now Big Tobacco is sending industry lobbyists to San Diego to protect their profits. This proposal will protect our kids from
tobacco companies and their dangerous products.
[ ] Opponents say that small businesses will suffer as a result of this ban. As we’ve seen in other cities that have tried it,
consumers just bring their business to neighboring cities. These regulations won’t stop kids from vaping if they want -they’ll just buy it elsewhere or on the illegal market instead. And we already have laws preventing the sale of tobacco
products to minors. San Diego has much more important problems to focus on, like homelessness, crime, and the
economy.
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Voters also continue to support the policy after hearing an argument for and against immediate City Council
action on the proposal. Voters heard an argument supporting immediate City Council action to support this
policy, and one in favor of delaying until voters have an opportunity to cast a ballot in November. After hearing
both statements, 65% said they supported the City Council taking action right away, as shown in Figure 4.
Figure 4: Support After Messages on Timing of Policy Enactment
Now I would like to read you some statements about another aspect of this proposal. (Order randomized)
[ ] Some people say that this proposal will appear on the November 2022 ballot and we should let voters decide whether
or not to ban the sale of flavored tobacco products. If the City Council acts on this issue before then it will actively
disenfranchise voters.
[ ] Some people say that the only reason this question hasn’t been resolved yet is because the tobacco industry has spent
20 million dollars to delay a statewide policy ending the sale of flavored tobacco so they could continue to target kids.
This is an urgent issue, and we need to act now to prevent more kids from becoming addicted to nicotine.
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Voters broadly prioritize protecting children over allowing small businesses to continue selling flavored
tobacco. Seventy-two percent of San Diego voters say it is more important to prohibit the sale of flavored
tobacco products to prevent kids from using them; only 21% say it is more important to protect local small
businesses and their ability to employ residents.
Figure 5: Position on the Importance of Protecting Children or Small Businesses
Statement
It is more important to prohibit the sales of flavored tobacco products to
help prevent kids from using them
It is more important to protect local small businesses and their ability to
employ local residents by selling flavored tobacco products
Don’t know



% Choosing
72%
21%
7%

Voters share a widespread preference for protecting children over adults’ access to flavored tobacco
products. Two-thirds say it is more important to prohibit the sale of candy, fruit, and menthol-flavored
tobacco, e-cigarettes, and vaping products to prevent kids from using them, while only 29% say it is more
important to protect adults’ rights to purchase such products.
Figure 6: Position on the Importance of Protecting Children or Adults’ Purchase Options
Statement
It is more important to prohibit the sales of candy, fruit, and mentholflavored tobacco, e-cigarettes, and vaping products to help prevent kids
from using the products
It is more important to protect the rights of adults to use the tobacco, ecigarettes, and vaping products of their choice, including those with
candy, fruit, and menthol flavors
Don’t know

% Choosing
67%

29%
4%

Taken together, the results indicate strong support among San Diego voters for prohibiting the sale of flavored
tobacco products to prevent their use among kids. Voter support cuts across subgroups within the electorate,
and is consistent after pro and con arguments. Additionally, voters are supportive of the City Council taking action
immediately, even when they hear an argument in favor of delaying allow voters to decide on the November
ballot.
i

Methodology: From March 31-April 5, 2022, FM3 completed 998 online and telephone (landline and wireless) interviews
with voters in the City of San Diego voters likely to cast ballots in November 2022 – including oversamples in City Council
Districts 4, 5, 7 and 8. The margin of sampling error for the full base sample is +/-4.9% at the 95% confidence level. The
margin of sampling error in each oversampled City Council district is less than +/- 8%. Due to rounding, not all totals will sum
to 100%.
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